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Shamian Island: from Song Dynasty(mid 10th)

The Former South Railway Station:from Qing Dynasty (1901)
The Xinfeng Harbor:Station:from the founding of new China(1949)
The Huangsha Seafood Market:from 1994

The Guangzhou Zhuguang No 1reS|de|aI area: from2016
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Legend

Hbo%%k Metro station
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I ourism

(Culture, Green Space)

Traffic

(Circulation, Centrality)

Trend

(Identity, Environment)




istorical and Green Spaces
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Trend | A Preserved Identity for Social Groups,,

residencial
commercial

mixed use R/C
culture

hospital
school/kindergarten
mixed use C/E/O/E
office

manigement

port

greenland

water

road




Trend | A Preserved Identity for Social Groups
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Timeline

exist
step 1
step 2

step 3
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Transition
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« Tourism : A Series of Historical and Green Spaces
raffic : A Circulation system to guide people in

RNZ = Trend : A Preserved Identity for Social Groups
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GROUP 2 Phuong HUYNH , Qingming JIAN , Ning JIANG ,
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